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This research paper outlines my study of Pittsburghers ages 20-30. This paper develops out my 
findings in core areas: Basic demographics, group identity, group boundaries, communication, 
linguistic features, education patterns, marriage and family patterns, leadership structure, and 
religious practices. It also goes through four electives areas: recreational patterns, mapping of 
relationship networks, political ideology and economic features. 
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This research paper is designed to study a particular people group in a number of 
key areas. For this required research there were numerous core areas of research as well as 
elective areas, which the observer was able to choose four. The core areas were a compilation of 
many different areas of study, which ranged from basic demographics, group identity and 
boundaries, education, to marriage and family patterns as well as leadership and religious 
practices. The four elective areas of study chosen were recreational patterns, mapping of 
relationship networks, political ideology and economic features. From these areas of study 
conclusions and insights were to be determined. 

The ethnographic group chosen to study were a group of young adults between the ages 
of 20 and 30 living in the Pittsburgh area, which includes the suburban sections as well as the 
metro proper. There were 20 young adults who were able to participate in a survey compiled by 
the observer as well as 7 in an interview process. The survey and the interview were used to 
gather information concerning their age group. 

Before entering into the research data and the ensuing conclusions, it is important to note 
the possibility for bias being present in this report. The observer was of this particular age group 
and tried to remain objective, however the observers questions may have been slightly biased, 
since he thought through important features of those his age. While the observer did not intend to 
do this, it became apparent that he did in fact have some personal bias in this study. In the end, I 
(the observer) made sure that all of the findings and conclusions were to be determined solely 
from the research data that was collected, with no personal infection of bias. This proved to be 
more difficult than expected, but the end result is genuine and to the findings. 
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The ethnographic group studied was 20 to 30 year old young adults living in the 
Pittsburgh metro and suburban areas. The following information will reveal some basic 
demographic data. Of those surveyed were 8 males and 12 females. From that group, 2 out of 8 
men were married (25%) and 3 out of 12 females (25%) were also married. 

The age breakdown of those surveyed was 15% were 20-22; 70% were 23-25; 10% were 
26-28 and 5% were 29-30. There were 85% surveyed 25 and under and only 15% who were 
between 26 and 30. 

Also, among those surveyed 3 out of 5 (60%) marriages were started less than a year ago, 
while the other 2 marriages were started 4-6 years ago. 

Lastly, among those surveyed, 13 out of 20 (68.4%) were Caucasian, 4 out of 20 (21.1%) 
were African-American and only 1 out of 20 was Filipino. 

Some broad conclusions can be made from the information above. For example, the 
marriage rate for both male and females in the Pittsburgh area is the same, with 25% of each 
gender marrying in between the ages of 20-30. Also, woman were 25% more likely to take this 
survey than the men. Lastly, from the surveyed evidence above the conclusion can be made that 
more 20-25 year olds were willing to take this survey (85% versus the meager 15% of 26-30 year 
olds). 

The next area of study involved religious practices. The dominating religion was by far 
Christianity among this group, with 16 out of 20 (80%) claiming Christianity as their religion; 
with 6 out of 8 (75%) being males and 10 out of 12 (83.3%) being females. The same breakdown 
was true with 16 out of 20 saying that religion was an important part of their lives (6 males; 10 
females). The intriguing piece that the observer was able to draw out within the survey was that 
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of the 16 people who claimed that religion was an important part of their lives, 10 (62%) of them 
claimed to attend religious ceremonies/services very often and 4 (25%) said often. This is an 
87% rate of "strong" religious people going regularly or semi -regularly to their congregation. 

This was explored further through the interview process. The observer desired to nail 
down the meaning of "important" and sought to see how often "often" was. From the 7 people 
interviewed, 100% claimed Christianity as their religion. When asked to elaborate on their 
interpretation of the questions in this section, the observer was shocked at what they meant. 
When 5 out of 7 stated they very often or often went to church they meant once or twice a 
month. 

All 5 of them shared that their faith was important, so viewing this from my own bias, 
this statistic shocked me, because I would have thought a strong Christian when they said they 
attended very often or often would have meant 3-4 times a month, plus some extra involvement. 
This was not the case for 5 out of 7 of them. It was for the other 2, however. 

Finding that 16 out of 20 claimed to be Christians, it was no shock to the observer that 18 
out of 20 (90%) believed in God or a god. 

Some quick conclusions can be made both of the surveyed material as well as the 
interviewed material; for example, more woman percentage- wise claim to be Christian than 
men; 83.3% versus 75%. Also, when a person surveyed says their religion is important to them 
does not necessarily mean a higher involvement in their congregations (as the observer 
assumed), it just simply means they see it as something important in their lives. 

The next core area of study was leadership structures and practices. When asked how 
important leadership was to each person 12 out of 20 (60%) said very important, while only 1 out 
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of 20 (5%) said not important. When broken down a bit more, 5 of the 12 (41.6%) were males 
and 7 out of 12 (58.4%) were females. It is something to note that the only person who said 
leadership was not important was male. 

In an attempt to find out which gender this group prefers in leadership, the question was 
asked: "What gender is your ideal leader?" In answering, 9 out of 20 (45%) said male while the 
other 1 1 out of 20 (55%) said they had no preference. It is something of note that a female 
leader was not preferred strongly enough to be voted for. Of the males, 6 out of 8 (75%) stated 
they preferred men as their leader while 3 out of 12 (25%) females preferred a male leader. This 
shows also that 9 out of 12 females (75%) chose no preference to the lower 2 out of 8 (25%) 
males choosing no preference of the gender their leader has. 

Lastly, when it comes to leadership structures and practices 1 1 out of 20 (55%) people 
from this group stated that leadership skills determine success in life ( 3 votes of which came 
from males, which is a mere 27.7%) 

Several conclusions can be made. First, females from this group overall take leadership 
more seriously than do the males (58.4% versus 41.6%). Second, most females have no gender 
preference when it comes to leadership, while the men would choose men 75% of the time over 
women. Lastly, women put much more stock in leadership skills and their effect on one's life 
then do males (81.1% versus 27.7%). 

To be honest, the observer had a very hard time with these findings, so he determined to 
seek the reasons for such a stark contrast in his interviews. When interviewed, the men in this 
group were very apathetic to leadership, both for life or leadership above themselves. It seems 
from the interviews that men from this group have little or no desire for leadership. 3 out of the 7 
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interviewees were males and 100% of the men interviewed had low views of leadership, except 
when it came to pastors. All three males said they had a high view of pastors. 

When interviewed with the same questions, women seemed overall happy with their 
leadership and in reality preferred 50%-50% (2-2) females to males, although they stated no 
preference on the survey, they actually did have preferences when asked in different ways to 
explain their answers. 

Being a person who lives in this area, these findings bring pause for concern when it 
comes to the males and leadership. Men in this group are choosing to let go of leadership roles 
and seem so willing to let someone else "do it." 

The next core area of research was on the marriage and family patterns of this particular 
group. As stated previously, 2 out of 8 men were married (25%) and 3 out of 12 females (25%) 
were also married; this means that 5 out of 20 (25%) people surveyed were married. When asked 
how often this group visits their family, 15 out of 20 (75%) stated very often or often while 5 out 
of 20 (25%) said either not often or never. When asked how often this group communicates with 
family 19 out of 20 (95%) said either very often or often, while only 1 out of 20 (5%) said never. 
When broken down a bit more, the numbers are pretty equal among both males and females. 

When asking the sexual orientation of this group, 17 out of 20 (89.5%) stated they were 
heterosexual, while 2 out of 20 (10.5%) said homosexual (one person did not answer the 
question). Lastly, 70.6% of this group, if not married are in a dating relationship. 
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A few conclusions can be made from the above findings. First, family to this group is 
very important with 75% visiting their families at least often as well as 95% of them 
communicating with their families at least often as well means they have a need and a desire to 
remain connected to their families, which is the case for both males and females. When 
interviewed, the findings were 100% the same, all 4 females interviewed shared how strong their 
ties to their families were and 2 out of the 3 males did as well. In fact, the observer found that 
the tie to family is so strong that 95% of the people interviewed remained close to home after 
graduation simply to remain "in touch" with their families. The observer is not sure if this is a 
good trend, or a bad one but he is sure it is something interesting of note in the lives of 20-30 
year olds. It makes this question come to the surface: "Is this just a Pittsburgh trend, or is it an 
American trend?" 

The next core area of research was that of educational patterns. There was an interesting 
contrast between the number of people who said education was either very important or 
important to their families (85%) to the number of people who said education was very important 
or important to them (100%). All of the people surveyed then felt that education was important 
in their lives. Also, 15 out of 20 (75%) surveyed said they will continue to pursue their 
education. Further broken down 85.7% of the males want to continue their education while 
66.7% of the females desire to do so. All of those surveyed have achieved their High School 
diploma. Another finding is that 15 out of 20 people have received their Under graduate degree 
(75% of the males and 75% of the females), while 85% of them have gone further than just high 
school. 

Some strong conclusions can be made from the above findings. It can be observed that 
women and men alike in this group think favorably upon education but the men are more 
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motivated than the women to continue their educational process. One can also determine that 
even if the family of these people are not on board with the importance of education, they 
themselves are. Also of note, 75% of each gender has graduated with a bachelor's degree 
showing that they not only state they feel education is important, they actually practice it as well. 

When in the interview stage, 100% of those interviewed had graduated from under 
graduate school and had a desire to continue their education. 40% desired to achieve their 
Master's degree, while the other 60% desired a doctorate of some sort. This too made for strong 
conclusions, it shows that even though these men and women are highly educated, all of that 
schooling has not stopped them from desiring more education. There is a strong desire to learn, 
a hunger for knowledge within this group that is quite exciting for the observer to notice. 

The next core area of study was the area of communication and linguistic features. The 
research showed that 90% of people from this group use the internet as their preferred medium, 
while 10% chose TV. The findings also found that 50% of people are confrontational, while 
50% are not. Looking a bit closer into it, the observer noted that of those who are 
confrontational, 41.7% of females said they were, while 62.5% of males said they were. Also, 
90% of people in this group said that they watch/listen to or read the news. When asked how 
these people receive their news 66.7% said through watching TV; 66.7% said through the 
internet; 27.8% by newspaper and 1 1.1% by magazine. All of those who received their news 
from the internet also stated they received it from the TV. 
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Seeking to know the primary form of communication, the observer found that 50% of 
people surveyed use their cell phones for calls, 45% use Facebook, 60% use their cell phones to 
text message, 20% use email, 5% use postal mail and 10% use face-to-face conversations. When 
broken down by gender, these findings ring very similar for both genders (with the slight 
difference of females choosing phone calls over text messages or Facebook). 



Several conclusions can be made from the above findings. First of note is that this group 
of people is interested in keeping up with current events. The fact that most people in this group 
watch/read the news surprised the observer. Of course my bias comes into play, thinking that 
somehow I am the only 20-30 something that watches/reads the news. It was shocking to find 
that 90% of this group was interested in the news, the observer expected a much lower number. 
Second, one can obviously see that the internet and cell phones are highly important to this 
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group. Without the internet and cell phones, this group wouldn't connect to one another, or 
they'd be forced to utilize means by which they try to stay away from. Their communication is 
in a sense very guarded and defendable. What I mean by that is that through facebook and text 
messaging, one can create a cyber-relationship rather than a real one. Community is broken 
down into words only and tone of voice, facial expressions and body language are taken out of 
the equation, which can lead to utterly confusing communication because one can't really know 
what the other is thinking. 

This was explored heavily during the interview process. All 7 interviewees chose 
facebook or text messaging as their primary form of communication. When asked if they felt 
that this was real, honest community, they said "yes" and if I'm honest I too would've said 
"yes". However, after further exploration and questioning, I asked how they knew what the 
other was feeling/thinking about a particular message or post if they couldn't see their face. 
Most answered that the person sends "lingo" back and forth such as "LOL" (which means 
"laughing out loud") to let them know how they reacted. During this portion of the interview, 
my bias kicked in and intrigue also set in. I asked them "Have you ever lied when you typed 
"LOL", I mean did you really "laugh out loud"?" They answered (to a person I might add) "Of 
course! I don't really laugh out loud, I either thought it was dumb and said it was funny or I 
cracked a smile." Still more intrigued, the observer pressed a bit deeper. "So, you lie with the 
lingo you are saying is meant to explain the body language or reception of a certain post or 
message? If that is the case, how can you truly know? Also, on that point your statement of 
having true community through the basis of knowledge of this certain lingo is now voided out by 
your admitting to lying." 
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At this point many of the interviewees had no answers. The point the observer is making 
in this conclusion of communication with this group is that it may appear very open and honest 
(which in some cases it is) but on the inside of this type of "community" there is a lack of true 
community. It's not as risky as face-to-face (which only 10% of this group preferred) 
conversation, nor as risky as phone calls (which this group does admit to using a lot). 

Lastly, the conclusion can be made that more males in this group are confrontational than 
females. The men, even though they are less likely to think highly of leadership (or education) 
are more prone to be confronters than are the women. 

The last core area of study for the ethnographic study is that of group identity. Less 
woman then men 8.3% versus 40% have children in this group. A similar pattern emerged when 
asked if they desire children, 73.7% of those surveyed say they desire children, 63.7% of the 
women said this while surprisingly (at least to the observer) 87.5% of them men said yes to 
desiring children. Employment for this group is as follows: 15 out of 20 (75% are employed), 
while 5 out of 20 (25%) are unemployed. An interesting find by the observer is that out of the 5 
people unemployed, 4 of them live with their parents. Of those employed, 9 out of 15 (60%) 
earn an annual income of $30,000-$50,000 , which means that 47.4% of those surveyed make 
that amount of money per year. Over half of those surveyed (55%) said they were renters, while 
1 out of 20 (5%) said they owned a home, 5% said they shared rent with another person and 7 
out of 20 (35%) still lived with their parents. All of those surveyed were U.S. citizens. 
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Many conclusions can be made from this data. Identity is a key ingredient to any people 
group, so understanding who this group is in the realm of their identity fleshes out a ton of meat, 
so this portion was exceedingly fun for the observer to notice. I think a shocking find is that 
more men desire children then do women. A pattern emerged when asked if they desire children, 
73.7% of those surveyed say they desire children, 63.7% of the women said this while 
surprisingly 87.5% of them men said yes to desiring children. It was such a stark difference that I 
desired to explore this further in the interview process. Of the 3 men interviewed, 100% desired 
children and of the 4 women interviewed 50% desired children. When asked why they desired 
not to have kids, both women replied that they wanted to focus on their careers. When looked 
deeper into these two ladies, I noted they also thought highly of leadership and education. When 
looked deeper into the 3 men's interview answers, all 3 had low views of leadership and lower 
views of education. This is an odd trend in men, where it seems as if they are desirous of a more 
traditionally feminine role, whilst the women are seeking for a more traditionally masculine role. 



I can't remain passive on this trend, in fact I think it is disastrous to the future of men in 
the church. If men don't understand the importance of leadership, education and desiring to be 
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leaders, the church will be in trouble. I am NOT saying a man wanting kids is a bad thing; I am 
simply placing these facts of gender issues here because it is where I found them. I myself have 
a kid and am glad I do; it's simply that these same men have such a low view of leadership and 
the women who don't desire kids have a high view of it. 

Lastly, a conclusion can be made is that those who live with their parents, are 
comfortable to mooch. In fact, of the 5 people that have NO job, 4 of them live with their 
parents. As a member of this group, I am embarrassed. It is the opinion of this observer that the 
parents of these adults are very misguided in their attempts to assist their children. It's one thing 
to help them out and let them save money while living at home. It is quite another thing for them 
to have gotten a degree (which all of the have) and then let them sit on the couch all day, eating 
your food and saving no money, because they are without a job. 

The next area of study in this ethnographic study is the first of the elective areas, which 
the observer chose based on some slight bias of his own; that area is: economic features. A little 
less than half (45%) of those surveyed said they spend more than $8,000 on bills or other 
expenses of that sort, while 8 out of 20 (40%) said they spent $4,000-$8,000 and 15% said they 
spent less than $4,000. Of those surveyed, 8 out of 20 (40%) stated that they donated $0-500 a 
year, 25% said they donated $500-$ 1,500, another 25% said they donated $l,500-$4,000 and 
only 10% said they donated $4,000 or more. When asked about recreational spending the 
amount most claimed to be spent on recreation was $500-$ 1,500 (7 out of 20 (35%) claimed this 
amount). 
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When asked about spending for education, 1 1 out of 20 (55%) said that they spent $0- 
$5,000 on their education (which included educational loans) while 25% said they paid between 
$5,000-$15,000 and another 20% stated they paid % 15,000 or more. 

The way a people group spends their money is another great indicator as to who they are 
as a people. From these answers, as well as questions asked previously about annual income, 
some conclusions easily pop up. One easy conclusion is that this group has bills, with 85% of 
them spending at least $4,000 annually on bills. Another conclusion is that this group puts their 
money where their mouth is on education. The majority of them thought highly of education and 
the majority of them spend money on education. Another easy conclusion is that this group likes 
to have fun, with 35% of them spending $500-$ 1,500 on recreation and the rest spending slightly 
less and more than this amount. 

Lastly and most interesting to note is the amount donated. With 47.4% of this group 
making $30,000-$50,000 a year, and 100% of that group donates less than $4,000 a year and 
66% donating less than $1,500 a year. I thought this to be interesting, because during the 
interview process, I found that 100% of them were all for helping the poor, were loud supporters 
of giving money to Katrina Relief, and other such relief arms. Yet, with this issue of donating 
their own money to these causes, they are shy to do so. As a pastor, I thought this interesting 
because these are the next tithers coming up, and they are not donating to things they say they 
support, nor are they attending church. This finding shocked the observer because of the loud 
adamant attitudes of the people interviewed. It poses several questions that can't be explored 
here in this work but one such question is: how do we get this group to donate money to causes 
they are seemingly "fired up" for? 
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The next area of study was another elective area, which was that of political ideology. 
When asked which political party this group belonged to, 25% said Republican, 35% said 
Democrat, 35% said Independent and 10% said none. A little less than half (41.7%) of the 
females said Independent, while 50% of males said they were Democrats. When asked how this 
group feels about the current President 5% said Excellent, 70% said just OK and 35% said Hate 
them. It's no surprise then to note that 60% of Republicans said they hate the current president 
and the other 40% said he was OK. 



H ow do you feel abo u t the current admin titration? 




Excellent 1 



Marvin E. Nelson Ethnographic Study Final Paper Week #7 

Politically in the last couple of years, the expansion of this group (20-30 year olds 
nationally) helped make history happen. More 20-30 year olds than ever before in USA history 
came out to vote for one candidate: Barack Obama. With this history, the observer set out to see 
how these same folks were feeling about the current President. Interestingly enough, 70% said 
they he is doing OK, while 35% said they hate him and a mere 5% said he was doing excellent. 
As stated above, 60% of the Republicans said they hate Obama and 40% said he was doing OK, 
none of this group who claimed to be Republican thought that Obama was doing an excellent 
job. 

Another conclusion can be made that most women prefer the Independent party than any 
other party and men prefer the democrat party over any other. 

Lastly, a conclusion can be made that in Pittsburgh, Barack Obama has lost a bit of his 
former glory with this crowd. Those who were previously enamored with him are now drifting 
towards the "He's doing OK" crowd rather than the "He's doing excellent" crowd. 

The next area of study was another elective area, which was that of recreational patterns. 
The majority of the people surveyed when asked which gender they spend most of their time 
with said males (12 out of 20, which is 60%). Broken down the observer found that females split 
their time right down the middle: 6 spend more time with girls and 6 spend more time with 
females. Guys are split different; 75% of males spend more time with males and 25% of them 
spend more time with females. When it comes to free time, 70% of this surveyed group would 
rather read a book then watch TV. Broken down into gender, we see that 5 out of 8 (62.5%) 
males and 9 out of 12 females (75%) would rather read a book then watch TV. The majority of 
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those surveyed (78.9%) also said they enjoy sports. Breaking this down by gender also, we see 
that this is true for 87.5% of males and true for 66.7% of females. 

Lastly, when looking at alcohol consumption, 80% of those surveyed drank sometimes, while 
15% drank either often or very often. This also shows that 100% of those that drank very often 
was male. 

Would you rather 



Watch T\ 



Reed a too* 




Some conclusions can be made from the above data. Of most interest is the majority of 
readers over watchers. For a long time, this generation has been dubbed: "the TV generation", 
yet these findings would suggest that (in Pittsburgh at least) this is changing, with 14 out of 20 
preferring to read over watching TV. The observer took good note of this new trend and was 
pleasantly surprised by it. 
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The last area of study is the last elective area, which was the mapping of networks for 
this particular group. In seeking to find the networks of this particular group, the observer 
noticed that the majority (80%) of people choose to make networks outside of the realm of face- 
to-face. Online social networking is the primary place for networking, while Seeking to know 
the primary form of communication, the observer found that 50% of people surveyed use their 
cell phones for calls, 45% use Facebook, 60% use their cell phones to text message, 20% use 
email, 5% use postal mail and 10% use face-to-face conversations. When broken down by 
gender, these findings ring very similar for both genders (with the slight difference of females 
choosing phone calls over text messages or Facebook). 

These findings are the very same as in the communication piece, simply because how this 
group communicates is also how they network. Some conclusions can easily be made from these 
findings. As was stated above, the amount of face-to-face interactions is significantly low and 
the amount of online and cell-phone communication is extremely high. This would lead the 
observer and those reading this work to conclude that this group prefers to connect at a digital 
level rather than a personal level. There are pros and cons to this type of networking. One of the 
pros is that there is a space for the person to let it all out there, in which many people end up 
doing. In the network known as Facebook, people list all of their interests, give minute-by- 
minute updates about their lives and even show pictures of what they've been up to. The friends 
of these people can then view all of these things and discover new things they never knew about 
their friends in common discussion. This is an extreme positive and many people in this group 
(100% of those interviewed) enjoy having this feature added to their lives. 
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Although there are many pros, there are also very many cons (some of which have 
already been heavily explored previously). One such con is the lack of physical understanding. 
What is meant by that is that by merely having a digitized connection to people isn't substantial 
enough for physical needs. For example, if someone is depressed, they are not going to go 
online to get a hug, nor will they be fully satisfied by quick little Facebook messages. There is a 
human need for physical contact and also a need for face-to-face communication. Another con 
ends up being that this group thinks they have a community, when in fact they really do not. 

To conclude, I will liken this group, the 20-30 Year olds Of Pittsburgh to a back-up 
singer. You see, the backup singer knows the right things the band needs for success, which 
reflects this groups desire for education. The backup singer has some desire to lead but doesn't 
understand he doesn't understand which reflects the lack of desire for the men to be leaders and 
their desire to be led by men. The backup singer thinks they are as big a part of the band as the 
lead singer, but in reality they are expendable and not a vital part of the band community, which 
reflects the mirage of community this group has, but the hard facts that the perceived community 
is as false as the backups importance to the band. The backup singer is basically a glorified 
roady, which reflects the odd portion of the stay-at home, jobless that this group seems to have. 

The backup singer believes they have a strong sense of identity, yet since they are only 
the backup, they really have no true sense of direction and this is so because they don't truly 
know who they are yet. They can sing and think that the band life is for them but they keep 
seeking a dream that may not be who they really are. The backup singer talks a big game, but 
has very little to show in tangible reality the truth behind his talk. This reflects the out loud 
speeches of this group for social justice and help for the poor, but their lack to put up the money 
to help those things they loudly support with their mouths. 
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Maybe the metaphor of a backup singer is harsh but I think it is a fair assessment. Being 
a part of this group I am more aware than some of how this metaphor can truly fit them. There 
is a strong desire to "be something" from most of the people in this group, just a confused sense 
of self that hinders actually getting there. I believe that in short order, this group will find its 
way, but for now they will sing backup until they can: land their own gig or find out they were 
never really cut out for show biz. 
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Time broken down: 

Survey development/implementation/compilation= 5.5 hours 

Interviews= 2.75 hours 

Interview integration=3 hours 

Outside observation of people group= 8 hours (took note of behaviors, conversations, spending, 
clothing, attitude, car decor and more) 

Review of all information and applying to this paper= 6 hours 



